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Challenges
Michel Reybier Hospitality is an exclusive hotel chain
with 15 properties in France, Great Britain and
Switzerland. The company is focused on offering the
best customer experience to its guests. It’s crucial that
staff deliver a seamless customer journey that’s tailored
to customer preferences, and one that offers a wide
range of services and payment methods to guests.
The Michel Reybier Hospitality teams were looking for
a payment provider to guide them with an end-to-end
solution that would also include payments flow. The team
was looking for a hospitality-tailored solution that could
address the specific needs of day-to-day hotel activity,
such as pre-authorisation, top-ups, late charges, noshows, multiple payment options, eCommerce, and more.

The group was facing a specific challenge related
to its restaurants and was looking to innovate and
incorporate digitalisation in all aspects of the
exclusive services it provides to customers.
The Michel Reybier Hospitality team was eager to provide
the best guest experience possible and fulfil guest
expectations in terms of speed and convenience. This
included optimising and improving the guest booking
process, as many customers nowadays don’t want to
have to call a restaurant during opening hours to book
a table or wait for their bill at the end of a meal.

Solution
The solution offered to Michel Reybier Hospitality covered
both card-present and eCommerce payment use cases,
acquiring services and dynamic currency conversion
covering all hotel payment needs. This solution offers a
range of payment capabilities, seamlessly integrated into
Michel Reybier’s payment management system (PMS).
Thanks to Worldline payment services, Michel Reybier
Hospitality will be able to handle any hospitality use
case. The team will offer a best-in-class payment
experience while accepting a wide range of payment
methods, such as Alipay and WeChat Pay.
Security was crucial for Michel Reybier Hospitality.
Whether guests are making an online booking, using a
payment link, or paying at the hotel’s reception desk, they
need to feel completely secure. Thanks to Worldline’s
tokenisation services, Michel Reybier Hospitality will
enjoy a consolidated customer view while providing a
complete omnichannel customer journey to its guests.
For card-present payment, our solution gives
Michel Reybier Hospitality a full range of payment
terminals to cover all payment use cases: payment
at the hotel reception, at the spa, etc.

For payment at hotel restaurants, Michel Reybier Hospitality
uses Open Web Technology’s exclusive payment application
integrated with Worldline payment and acquiring
services. Using the app users can download the app in
the Apple and Play store, view the menu, and pay the bill,
by scanning a QR code on the dining table. Guests will
also be able to place their order, check their bill, split a bill
with friends, and pay using the app – all without waiting.
The app takes alternative payment methods, such as Apple
Pay, Google Pay and more, and it offers bill-splitting options
between different app users and among different payment
methods. Payment is processed through the Worldline
eCommerce solution, offering a seamless and secure
payment experience to users, and one that’s aligned with the
exclusive hospitality experience offered by Michel Reybier.
The booking and payment features allow wait staff to
focus fully on providing exceptional service, with other
tasks carried out directly in the app by the customer.
The system empowers customers to manage the
whole process by themselves, and take more time
to relax and enjoy the restaurant experience.
The app is currently in a pilot phase at several
restaurant locations in Zurich and Geneva.

Key benefits
•

Payment solution integrated with all Michel
Reybier Hospitality systems (PMS and
booking engine) and daily business activities,
reducing manual work and keying errors.

•

Increased back-office efficiency thanks to a
powerful reporting tool, myPortal, that grants
users access to customised transaction reports,
dashboards, financial reconciliation, and an
overview of the entire terminal infrastructure.

•

Enhanced guest experience, thanks to
the acceptance of all preferred payment
methods and mobile wallets.

•

High-end user experience in hotel
restaurants, thanks to a cutting-edge
application that facilitates the end-to-end
customer journey from booking to payment.

•

Tokenisation-based solution to support
all omnichannel use cases.

•

Close-contact support during
the onboarding process.

Michel Reybier Hospitality

About Open Web Technology

For more than 20 years, Michel Reybier has been blazing
the trail for a singular, highly contemporary vision of luxury
and hospitality. In each of the Michel Reybier Hospitality
destinations upholds his cherished values of excellence,
authenticity and simplicity.

Open Web Technology is a technology and strategy
consulting firm. We help our clients leverage new
technologies to reshape their business, invent
new products or transform their organization.

Whether in a hotel, a villa or a private apartment, in the
mountains or by the sea, in the countryside, in the heart
of the vineyards or in the city. A sole requirement: namely
exceptional places that throb with a distinctive emotion.
A sole ambition: to share a refined art of living, dedicated
above all else to our guests’ well-being and pleasure. This
holistic approach is based on unforgettable experiences,
where sport, food, wellness and passion from an inseparable
whole. This approach is supported by the medical expertise
of Nescens, whose ultimate goal is to ensure people live
better, healthier lives for as long as possible. The promise of
instilling meaning into each and every moment.

With a large growth every year and now 200
employees, Open Web Technology is a fastgrowing and highly connected team.
Since January 2016, we are a brand of Swisscom Digital
Technology SA, a joint venture established with Swisscom,
whose goal is to become a leading provider of digital
transformation consulting services for large companies in
Switzerland in the Telecommunications, Banks, Insurances,
Media, Healthcare and Consumer Goods industries.
Learn more about us at: https://openwt.com/en

https://www.michelreybierhospitality.com/

About Worldline
Worldline [Euronext: WLN] is a global leader in the payments industry and the technology partner of choice for merchants,
banks and acquirers. Powered by 20,000 employees in more than 50 countries, Worldline provides its clients with sustainable,
trusted and innovative solutions fostering their growth. Services offered by Worldline include instore and online commercial
acquiring, highly secure payment transaction processing and numerous digital services. In 2021 Worldline generated a
proforma revenue close to 4 billion euros.
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